Turn Social-Media Fans Into Raving, Loyal 
Customers 


It's nice when companies see fans and customers responding positively to their products and messaging over social 
media. But figuring out howto convert all that positive energy into an effective sales and marketing strategy get more 
twitter followers can be tough to figure out.With just a little bit of focus and strategizing, businesses of any size can 
turn one-time customers or casual fans into influential advocates and repeat customers, says Danny Maloney, co- 
founder and chief executive of Tailwind, a social-media marketing intelligence firm company that builds tools to 
harness the power of social data.While Facebook is reportedly earning no direct revenue from the program, the 
hope is that participating merchants will want to buy ads on the social network. One reason businesses might be 
coaxed into buying ads is that Facebook provides participating businesses with demographic information about the 
people who have interacted with the business's page, including age, gender and location. Although this data is 
presented in aggregate, it can be used in targeted Facebook ad campaigns. In addition, because users are directed 
to a venue's Facebook page after checking in, businesses have the opportunity to offer promotions, discounts and 
retail advice to customers while they shop.The program is "being piloted by some of the world's most popular 
retailers, hotels, restaurants and other public gathering spots," Cisco said in a press release. But only a few names 
of participating brands have been made public so far. One is Bonefish Grill, a seafood restaurant chain, which is 
testing Facebook Wi-Fi in two of its locations. Another is MGM Grand Casinos, according to AdAge.The idea for the 
Wi-Fi initiative automatic twitter retweets came out of a Facebook hackathon. Cisco, for its part, is providing the 
routers for the Wi-Fi networks. Customers have gotten used to free Wi-Fi in public places and in many hotels and 
other businesses. But now, with Facebook Wi-Fi, the shops will get customer analytics in return. Only time will tell 
how many small and medium-sized businesses see this trade-off as a win-win. 
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Use a targeted approach 


Fostering wide scale awareness on social media in the same manner as huge brands isn't economically feasible for 
small- to medium-sized companies. Instead, Maloney says companies with more modest budgets should spend 
their time and resources on the customers they're most likely to convert."With the right tools you can monitor 
keywords and phrases related to your business" and respond to what customers, get more instaqram followers free 
fans and even detractors are saying in real time, Maloney says. Mention, for example, is a simple program that lets 
users track mentions of their brands across Facebook, Twitter, RSS and the web at large. Tagboard is a similar 
program used to monitor hashtags on Twitter, Facebook, Instagram, Vine and Google+. Based on the query, the 
software puts together a curated display of content from various social platforms. Facebook's partnerships with 
media organizations seem to be paying off.Today, the social network reported the average referral traffic from 
Facebook to media sites has increased more than 170 percent this year.The company went into more detail 
claiming TIME saw traffic grow by 208 percent, referrals to listicle-loving BuzzFeed rose 855 percent and sports site 
Bleacher Report is up a whopping 1081 percent.Facebook also noted the more media sites post, the more traffic 
will be driven to a site, claiming referrals jumped 80 percent when posting frequency increased. But that doesn't 
mean businesses should go on a posting frenzy by providing updates every other minute, as this will be looked upon 
as spammy to your readers. Facebook states, "there 
referral traffic for all Facebook pages, get instaqram 
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to up its game with the media. The company is testing a feature called Stories to Share. The tool will allow the social 
network to suggest which articles organizations should post to their Facebook page. 

Let your fans know you're listening 

Unlike other mediums like print and broadcast social media isn't a one-way channel, it's a conversation and brands 
have an obligation to be responsive."Brand advocates want to know that you're there howto get 1000 likes on 
facebook and that they're heard," Maloney says. "If they took the time to share a blog post you wrote or to give you a 
positive review, be listening for it and thank them."Some companies take it a step further by using their strongest 
brand advocates as a source of ongoing marketing content by asking fans to write testimonials or guest blog posts. 
"[Customers think] 'this company actually cares, they're listening, I'm going to go tell more people about them,"' 
Maloney says. How does free wireless internet in your favorite cafes, shops and hotels sound? How about if the Wi-Fi 
requires a Facebook check-in?That scenario is already a reality at some businesses in the United States. Last 
week, Facebook and Cisco Systems announced a joint initiative to bring free Wi-Fi to businesses, how to boost 
facebook likes so that customers can enjoy the internet and businesses can profit from greater social-media visibility 
and more data on their customers.lt works like this: A customer who wants to use a venue's Wi-Fi connects to the 
network and then checks in through Facebook. The user gains free access to the internet and is redirected to the 
business's Facebook page. Users who do not have a Facebook account will not be granted Wi-Fi access. Erick 
Tseng, Facebook's head of mobile, told CNET that in a small-scale trial last fall, all 25 participating businesses at 
least tripled their average daily check-ins. More check-ins equals more activity for a brand on Facebook, and that in 
turn makes the brand more visible in Graph Search, howto youtube views increaser an advanced search engine that 
Facebook introduced on its platform earlier this year.For Facebook, the new nationwide initiative appears to be a 
big step forward in the social network's long-term goal of becoming a gatekeeper to the activities and services that 
people want to access online. 
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